Studienazvn for Erhvervsekonomi — Senderborg, og Europziske Studier

Fagudbud til de internationale programmer
Efteraret 2013 og foraret 2014

Fagene udbydes med forbehold for udbud af uddannelser samt tilstedevarelsen af ledige pladser

Fag fra BSc European Studies

Efterdr 2013

Modern European History (1. semester)

European Identity and Culture (3. semester)
Regional Economics and Development (3. semester)
Statistics (3. semester)

Comparative Politics (3.semester)

Policy Analysis (5. semester)

Valgtag (5. semester)

Fordr 2014

Political Theory (2. semester)

Collaborative Strategies of Regions (4. semester)
Cultural Analysis (4. semester)

International Politics (4. semester)

Valgfag (4. semester)

Det akademiske 4r 2013-14

Economic Geography (1. og 2. semester)
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Fag fra BSc Merc. - Economics and Business Administration

Efterir 2013

Intercultural Business Communication (3. semesters)

Corporate Finance (3. semester)

Valgfag (3. semester)

International Economics (5. semester)

Advanced Business Administration 2: Marketing 2 (5. semester)
Advanced Business Administration 2: Accounting 2 (5. semester)

Fordr 2014

Basic Marketing and Consumer Behaviour (2. semester)
Advanced Business Administration 1: Organisation 2 (4. semester)
Advanced Business Administration 1: Finance 2 (4. semester)
Advanced Quantitative Analysis (4. semester)

Business Law (4. semester)

Economics of International Integration (6. semester)

Valgfag (6. semester)

Bachelor projekt (6. semester)

Det akademiske ar 2013-14

Tools for Quantitative Analysis (1. og 2. semester)
Microeconomics pt 1 and 2 (1. og 2. semester)
Accounting 1 (3. og 4. semester)
Macroeconomics (3. og 4. semester)
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Fag fra MSc Economics and Business Administration - Business Relationship
Management (BRM)

Efterir 2013

Business Marketing (1. semester)

Supply Chain Management (1. semester)
International Marketing Management (1. semester)
Valgtag (3. semester)

Fordir 2014

Business Environment (2. semester)

Organizational Management and Strategy (2. semester)
Social Research and Methodology (2. semester)

Courses from MSc Economics and Business Administration — Regional
Economics and Business Development (RE&BD)

Efterdr 2013

Policy Framework for Regional Development & Innovation (1. semester)
Organization & Management — SCM and Value Chain Analysis (1. semester)
Regional Economic Growth: Concepts and Models (1. semester)

Introduction to Spatial Analysis & Econometrics (1. semester)

Regional Marketing: Concepts and Methods — Introduction to GIS (1. semester)

Fordr 2014

Drivers of Regional and Business Development (2. semester)
Urban & Regional Economics (2. semester)

Advanced Spatial Analysis & Econometrics (2. semester)

Courses from MSc in Social Science - European Studies

Efterdr 2013

Boundaries, Territorial States and Sovereignty (1. semester)
European Regions, Regionalism, Regionalisation (1. semester)
Using Qualitative Research Methods (1. semester)

Forir 2014

European Border Region Development (2. semester)

European Integration and the Regional Dimension (2. semester)

Social Change and Mobility (2. semester)

Language, Communication and Media in European Border Regions (2. semester)
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